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COURSE OVERVIEW



EDEXCEL LEVEL 2 GCSE (9 - 1) IN BUSINESS (1BS0) 

The Pearson Edexcel Level 2 GCSE in Business is structured into two themes and 
consists of two externally examined papers.  

GCSE – 2 Themes 2 Papers 

 

 

 

QUALIFICATION AIMS AND OBJECTIVES 

The aims and objectives of this qualification are to enable students who study this 
qualification to: 

• know and understand business concepts, business terminology, the integrated 
nature of business activity and its impact on individuals and wider society 

• apply knowledge and understanding to contemporary business issues and to 
different types and sizes of businesses in local, national and global contexts and 
how these contexts impact on business behaviour and decision making 

• develop as enterprising individuals with the ability to think commercially and 
creatively to demonstrate business acumen. 

• develop as effective and independent students, and as critical and reflective 
thinkers with enquiring minds using critical approach to make informed judgements 

• investigate, analyse and evaluate real business opportunities and issues to 
construct well-argued, well-evidenced, balanced and structured arguments. 

• apply knowledge and understanding to use and limitation of quantitative and 
qualitative data in making justified business decisions, including its selection, 
interpretation, analysis and evaluation 

• apply knowledge and understanding to business decision making, including the 
interdependent nature of business activity, influences on business operations, 
finance, marketing and human resources  

• develop problem-solving and decision-making skills relevant to business 
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Theme 1: Investigating small 

Theme 2: Building a 



QUALIFICATION AT A GLANCE 

CONTENT AND ASSESSMENT OVERVIEW 

The Edexcel GCSE (9–1) in Business consists of two externally-examined papers. 

Students must complete all assessment in May/June in any single year. 

Theme 1: Investigating small business  
(*Paper code: 1BS0/01)

• Written examination: 1 hour and 30 minutes 
• 50% of the qualification  
• 90 marks

Overview of content 

● Topic 1.1 Enterprise and entrepreneurship 
● Topic 1.2 Spotting a business opportunity 
● Topic 1.3 Putting a business idea into practice 
● Topic 1.4 Making the business effective 
● Topic 1.5 Understanding external influences on business

Overview of assessment 

The paper is divided into three sections: 
Section A: 35 marks 
Section B: 30 marks 
Section C: 25 marks. 

The paper will consist of calculations, multiple-choice, short-answer and extended-
writing 
questions. 

Questions in Sections B and C will be based on business contexts given in the paper. 

Calculators may be used in the examination subject to stated rules.
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Theme 2: Building a business  
(*Paper code: 1BS0/02)

• Written examination: 1 hour and 30 minutes 
• 50% of the qualification  
• 90 marks

Overview of content 

● Topic 2.1 Growing the business 
● Topic 2.2 Making marketing decisions 
● Topic 2.3 Making operational decisions 
● Topic 2.4 Making financial decisions 
● Topic 2.5 Making human resource decisions

Overview of assessment 

The paper is divided into three sections: 
Section A: 35 marks 
Section B: 30 marks 
Section C: 25 marks. 

The paper will consist of calculations, multiple-choice, short-answer and extended-
writing 
questions. 

Questions in Sections B and C will be based on business contexts given in the paper. 

Calculators may be used in the examination subject to stated rules.
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PROGRAM TIMETABLE AND DELIVERY PLAN  

This course is structured on a three-year course model which is based on;  
36 weeks per academic year; 3 terms per academic year split into: 14 weeks, 10 weeks 
and 12 weeks.  

Teaching and learning of the specification content is over 90 teaching weeks for over 
three years allowing for time taken out of classroom teaching within the school year (for 
example, trips).  

The summer term of the final year of study would be used for revision and final 
examination preparation for linear assessment and 100% final examinations.  

The number of hours allocated to GCSE Business is 2 hours a week.  

The time allocated to each of the elements of the specification reflects the weighting of 
that element, as shown in the table below. 

Three-year course weighting

Theme 1: Investigating small business 48 weeks 50% of qualification

Theme 2: Building a business 48 weeks 50% of qualification

Revision and final exams 12 weeks
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THREE-YEAR COURSE SCHEDULE 

Year 
Term

DELIVERY SCHEDULES number of 
weeks 

Themes & Topics

Theme 1

Y9
Term 1

1.1 Enterprise and entrepreneurship 
1.2 Spotting a business opportunity

14 weeks

Term 2 1.3 Putting a business idea into practice
10 weeks 

Term 3
1.4 Making the business effective 
- Revision and practice assessment

12 weeks

Y10
Term 4

1.5 Understanding external influences on businesses 
- Theme test and feedback

14 weeks

Theme 2

Term 5 2.1 Growing the business 10 weeks

Term 6
2.2 Making marketing decisions 
- Revision and practice assessment

12 weeks

Y11
Term 7

2.3 Making operational decisions 
2.4 Making financial decisions

14 weeks

Term 8 2.5 Making human resource decisions 10 weeks

Term 9 - Revision and final exams 12 weeks
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ASSESSMENT OBJECTIVES AND WEIGHTINGS 

GCSE Subject Level Guidance: For GCSEs (graded 9 to 1) in Business 

!  

Objective; 

Students must:

Weighting % 
in GCSE

AO1 Demonstrate knowledge and understanding of business 
concepts and issues

35%

AO2 Apply knowledge and understanding of business concepts and 
issues to a variety of contexts

35%

AO3 Analyse and evaluate business information and issues to 
demonstrate understanding of business activity, make 
judgements and draw conclusions.

30%
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THEME 1: INVESTIGATING SMALL BUSINESS 

OVERVIEW 
Theme 1 concentrates on the key business concepts, issues and skills involved in 
starting and running a small business. It provides a framework for students to explore 
core concepts through the lens of an entrepreneur setting up a business. 

In this theme, students will be introduced to local and national business contexts and will 
develop an understanding of how these contexts impact business behaviour and 
decisions. Local contexts refer specifically to small businesses or those operating in a 
single UK location and national contexts relate to businesses operating in more than one 
location or across the UK. 

Students must develop an understanding of the interdependent nature of business 
activity through interactions between business operations, finance, marketing and human 
resources, as well as the relationship between the business and the environment in which 
it operates. Students must understand how these interdependencies and relationships 
underpin business decisions. Teaching approaches to the content must reflect this. 

CONTENT  

Theme 1 comprises five topic areas. 
• Topic 1.1 Enterprise and entrepreneurship – students are introduced to the 

dynamic nature of business in relation to how and why business ideas come 
about. They also explore the impact of risk and reward on business activity and the 
role of entrepreneurship. 

• Topic 1.2 Spotting a business opportunity – students will explore how new and 
small businesses identify opportunities through understanding customer needs 
and conducting market research. They will also focus on understanding the 
competition. 

• Topic 1.3 Putting a business idea into practice – this topic focuses on making a 
business idea happen through identifying aims and objectives and concentrating 
on the financial aspects. 

• Topic 1.4 Making the business effective – students will explore a range of factors 
that impact on the success of the business, including location, the marketing mix 
and the business plan. 
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• Topic 1.5 Understanding external influences on business – students are introduced 
to a range of factors, many of which are outside of the immediate control of the 
business, such as stakeholders, technology, legislation and 

QUANTITATIVE SKILLS 
Students must draw on their knowledge and understanding of Theme 1 topics to apply a 
range of quantitative skills relevant to business contexts. This includes calculations and 
the interpretation, use and limitation of quantitative and qualitative data in business 
contexts to support, inform and justify business decisions. These will be embedded within 
the examinations for this qualification. 

THEME 2: BUILDING A BUSINESS 
OVERVIEW 
Theme 2 examines how a business develops beyond the start-up phase. It focuses on 
the key business concepts, issues and decisions used to grow a business, with emphasis 
on aspects of marketing, operations, finance and human resources. Theme 2 also 
considers the impact of the wider world on the decisions a business makes as it grows. 

In this theme, students will be introduced to national and global business contexts and 
will develop an understanding of how these contexts impact business behaviour and 
decisions. National contexts build on those in Theme 1 and relate to businesses 
operating in more than one location or across the UK. Global contexts relate to non-UK or 
transnational businesses. 

Students must develop an understanding of the interdependent nature of business 
activity through interactions between business operations, finance, marketing and human 
resources, as well as the relationship between the business and the environment in which 
it operates. Students must understand how these interdependencies and relationships 
underpin business decisions. Teaching approaches to the content must reflect this. 

CONTENT  

Theme 2 comprises five topic areas. 
● Topic 2.1 Growing the business – students are introduced to methods of growth and 
how and why business aims and objectives change as businesses evolve. The impact of 
globalisation and the ethical and environmental questions facing businesses are 
explored. 
● Topic 2.2 Making marketing decisions – students will explore how each element of the 
marketing mix is managed and used to inform and make business decisions in a 
competitive marketplace. 
● Topic 2.3 Making operational decisions – this topic focuses on meeting customer needs 
through the design, supply, quality and sales decisions a business makes. 
● Topic 2.4 Making financial decisions – students will explore the tools a business has to 
support financial decision making, including ratio analysis and the use and limitation of a 
range of financial information. 
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● Topic 2.5 Making human resource decisions – growing a business means making 
decisions relating to organisational structure, recruitment, training and motivation to 
influence business activity. 

QUANTITATIVE SKILLS 
Students must draw on their knowledge and understanding of Theme 2 topics to apply a 
range of quantitative skills relevant to business contexts. This includes calculations and 
the interpretation, use and limitation of quantitative and qualitative data in business 
contexts to support, inform and justify business decisions. These will be embedded within 
the examinations for this qualification. 
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